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ABSTRACT

In this study, it is aimed to analyze the positive effects of pets on the market economy and people.
The COVID-19 pandemic started with the virus outbreak that emerged in Wuhan City, the capital of
Hubei Province of China, on December 1, 2019 [1], and the first case in our country was
announced by the Ministry of Health on March 11, 2020. With the rapid spread of the epidemic in
the world, closures in countries, travel restrictions, working from home and the introduction of the
online education system, the rate of spending more time with pets, known as people's loyal friends,
and the rate of adopting new animals have begun to increase. In this process, it has been seen that
people are more interested in their animals and they are more sensitive in meeting their needs. It
has been observed that they do not hesitate to allocate a significant part of their budgets in many
subjects such as animal nutrition and veterinary care services, consumption expenditures such as
pad shop products and purchasing new animals have increased, and this market has been
dynamic. It is known that having a pet is good for blood pressure, greatly reduces the feeling of
loneliness and depression in people, and always keeps their hopes warm. It can be said that taking
care of furry friends after a long day helps people feel more optimistic and spending time with their
pets helps them cope with stress, helps animals increase social relationships, and develops
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empathy, social skills, mutual love and sense of responsibility in children. It can be said that
spending time with their pets is good for people's mood, and they even prefer their animals over
other people in quarantine, and they gain social status. The trend of online shopping for pets also
seems to become permanent. Pets are now more important than ever in our lives. The pandemic
may ease in the near future, but the closeness of our pets will be permanent. It is seen that the
tendency towards the adoption of pets and meeting their needs such as care and nutrition is
increasing day by day. While various needs come to the fore in this trend, it is important to
determine the economic role of consumption of these needs and their relationship with the reasons.

Keywords: Pet; COVID-19; economic benefit; social status.

1. INTRODUCTION

Throughout the history of civilizations, human
beings, who have been together with animals for
the purpose of protection, nutrition, dressing and
employment, have benefited from them in many
fields such as economic, medical and industrial,
and adopted animal husbandry. Based on
religious, economic and social gains, the animal-
human union has preserved its existence by
changing its dimensions and qualities from the
primitive ages until today. In this process, the
meanings attributed to the animal, the definitions
made, have been the determinants of the attitude
and point of view towards it [2]. For this reason,
animals have sometimes been a prey to sustain
human life, sometimes a mate in mythology, a
sacred power with religious concerns, and
sometimes a friend or treatment tool. People's
interest in animal behavior within the animal
husbandry activity started with the transition to
the agricultural society. Human-animal relations,
who were maintained for hunting and protection
from predators in primitive ages, gained a
different dimension with domestication in the
following ages. With domestication, many
animals have been actively involved in human
life and have become useful. This gave rise to
human-animal interaction. Among domesticated
animals, dogs have an important place because
they have similar characteristics to humans, are
altruistic, helpful, empathetic, loyal and very good
friends.

The human-animal relationship has a mutual
interaction and a fluid dynamic. For this reason,
animals; They perceive the person as a
dangerous or ordinary object depending on the
negative communication or no communication
with them. Or they perceive someone who
provides feed and water as a social partner [3].
However, a calm, confident, balanced breeder
appears to have a non-violent, safe and peaceful
effect on animals [4].

The human-animal relationship is in a mutual
interaction and has a fluid dynamic. Therefore,
depending on the negative or no communication
with the animals themselves, they perceive the
human as dangerous, as an ordinary object, as a
provider of food and water, and finally as a social
partner [3]. However, a calm, confident, well-
balanced breeder appears to have a safe and
peaceful effect on the animals without resorting
to violence [4]. In such cases, they continue their
association by not perceiving people as a
dangerous threat, but as an ordinary object or
social partner [3]. Studies on the use of animals
for any purpose and human-animal association
show that owning an animal has a positive effect
on attitudes and behaviors towards animals [5]. It
is possible to see people's interest in animals in
every age period. This interest is not limited to
curiosity, but also includes reasons such as the
differences in the anatomical structures of
animals, life styles and conditions, and the
search for love and friendship.

' APPA's  2021-2022 Survey reports pet
ownership has increased from an estimated 67%
of U.S. households that own a pet to an
estimated 70%. Millennials were also revealed to
be the largest cohort of pet owners at 32%,
followed closely by Boomers at 27% and Gen X
at 24% [6-7].

Key findings from the 2021-2022 study include:

' Since 1988, APPA has collected and published the pet
industry’'s most comprehensive consumer research study
about pet ownership, pet care practices, and preferences in
the consumption of product and services by America’s pet
owners. Published every other year, it is used by all sectors
of the pet products industry and those looking to enter the
market, including manufacturers and retailers, marketers,
research and investment firms and media professionals alike
to understand their consumers and define their business
strategies. The American Pet Products Association (APPA) is
the leading trade association serving the interests of the pet
products industry since 1958.
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e Pet spending increased during the past
year, with 35% of pet owners stating they
spent more on their pet/pet supplies —
including food, wellness-related products
and other pet care items — in the last 12
months than in the preceding year.

e Fourteen percent of total respondents (pet
owners and non-pet owners) obtained a
new pet during the pandemic. Additionally,
at least one in four new pet owners shared
their recent pet acquisition — including
saltwater fish (60%), dogs (47%), birds
(46%), small animals (46%), cats (40%),
freshwater fish (34%), reptiles (27%) and
horses (27%) — was influenced by the
pandemic.

e Pet owners shopping online increased by
almost 20%, from 72% in the prior year to
86% of responses in this year’s study.
Before the pandemic, 60% of pet owners
usually purchased pet products in person
at brick-and-mortar stores. During the
pandemic, in-person shopping dropped to
41%, aligning more closely with the 46% of
pet owners who prefer to purchase online
with purchases shipped to their home.

e Fifty-one percent of pet owners are willing
to pay more for ethically sourced pet
products and eco-friendly pet products.

e Pet insurance purchases amongst both
dog and cat owners have also increased,
nearly doubling amongst cat owners in
particular [6-7].

One of the most important dimensions in the
human-nature relationship is the relationship
established with other living species. In this
relationship, animals occupy a very special
position. Pets have functions such as object of
love, relieving loneliness, regulating emotions [8].
There has been an increase in the number of
individuals who have pets recently [9]. In studies
conducted in the field of psychology, the need to
establish relationships, the feeling of loneliness
[10] and the healing power of having a pet on
some pathologies are investigated [11]. It is
among the findings of the study that elderly
individuals who have established strong bonds
with their pets in conditions of limited social
support experience less depressive and anxious
symptoms and have better physical health than
others [12].

It can be said that pets can serve as an important
source of social support, providing their owners
with  numerous positive psychological and
physical benefits. In addition to being

psychologically good, scientific research in the
field of medicine shows that keeping pets and
being friends with pets have many benefits for
human health. Information from these studies
shows that owning a pet reduces the death rate
from heart attack [13]. It has been reported that
there are many positive effects on children such
as mental and social development, taking
responsibility, and the development of
comprehension skills, and they are more prone
to many activities such as doing sports and
taking up hobbies, and children with pets are
more successful in terms of empathy and social
adaptation [14]. Animals are of great value as
therapeutic aids in treating core problems such
as loneliness in childhood and adolescence or in
more complex disorders such as autism [15]. In
the case of hospitalization, which is a major
source of stress, it has been observed that pets
can reduce physiological arousal in children
during treatment and therefore help children
better cope with stress and illness in the hospital
environment [16]. Adolescent and early
adolescent pet owners have higher self-esteem
and autonomy. Children with pets appear to be
better socially integrated, have higher social
positive self-esteem, better cognitive
development [17]. The friendship relationship
that adolescents develop with their pets during
pre-adolescence is very important, supporting
the development of their self-esteem [18]. The
positive effect of animal feeding is seen on
children and adolescents as well as adults. In a
study, animal-assisted therapy was used and
positive effects were seen on the feelings of
worth, self-respect and hopelessness in patients
with AIDS [19].

Pet types have been a therapy tool for people of
all ages. It ensures that it has a constructive
effect in many areas such as positive personality
traits and development, socialization, especially
in childhood and youth. In addition, in recent
years, it has been seen that animal-assisted
therapy applications covering a wide variety of
animals such as dogs, cats, farm animals, birds,
rabbits, dolphins and fish have been applied to
the elderly, children, mentally ill, disabled and
even dying patients [20]. For the positive effects
of animal interaction, it is also possible to say
that it is effective in reducing stress-related
parameters such as  epinephrine  and
norepinephrine, improving immune system
functioning and pain management, increasing
trust towards others, reduced aggression,
enhanced empathy and enhanced learning
[21].
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To summarize, these animal interactions, which
occur as a result of human-animal association,
pets, especially dogs, or animal-assisted therapy
applications, have positive effects on people of
different ages. These include humanistic interest,
interpersonal interactions such as social
behavior, stress-related parameters such as
cortisol, heart rate, blood pressure, mood-related
parameters such as fear and anxiety, and finally
cardiovascular diseases, especially mental and
physical health [2]. Owning a pet reduces the
death rate from heart attack by 3 percent
[13].

Many studies show that animal feeding has
beneficial health consequences. In the Covid-19
period, many benefits of keeping pets have been
seen.

2. HUMAN-ANIMAL
DURING PANDEMIC

INTERACTION

As a result of the pandemic that emerged in
December 2019, it has caused difficult processes
for both humans and pets. While people have
social and psychological effects due to the
implementation of the closures due to the
pandemic, some of those who keep pets in their
homes are experiencing economic difficulties;
some people have started to keep animals in
their homes in order to overcome the effects of
the closures. This situation had a twofold effect.

1. People became friends with animals when
they could not socialize.

2. Most of the people have started to
experience some psychological problems
with the effect of closure and pandemic.
They tried to overcome their fear of being
depressed and dying, being alone and
working remotely or losing their jobs by
keeping pets.

While some of the people who started to have
pets have had animals before, some of them
have started to have animals in their homes for
the first time. This situation has provided a
movement in the market with the active work of
businesses that sell products and services for
animals as a result of adopting pets purchased
from pet shops and stray animals. According to
the data of APPA, the distribution of the total pet
sector expenditures in the USA by 2018, 2019,
2020 and 2021 is as follows.

Pet Industry Market Size, Trends & Ownership
Statistics; Total U.S. Pet Industry Expenditures:

Year Billions of dollars
2020 $103.6 Actual
2019 $97.1

2018 $90.5

(Data was announced at the 2021 State of the
Industry presentation on 3/24/21)

Actual Sales within the U.S. Market in 2020

In 2020, $103.6 billion was spent on our pets in
the U.S.

Breakdown:

Pet Food & Treats $42.0 billion
Supplies, Live Animals & OTC Medicine $22.1
billion

Vet Care & Product Sales
Other Services

$31.4 billion
$8.1 billion

(Other Services include boarding, grooming,
insurance, training, pet sitting and walking and all
services outside of veterinary care)

Estimated 2021 Sales within the U.S. Market

For 2021, it estimated that $109.6 billion will be
spent on our pets in the U.S.

Estimated Breakdown:

Pet Food & Treats $44.1 billion
Supplies, Live Animals & OTC Medicine $23.4
billion

Vet Care & Product Sales
Other Services

$32.3 billion
$9.7 billion

In addition, people can easily overcome various
health problems by feeding animals. Therefore,
researches show that those who keep pets at
home during the pandemic process make them
feel better spiritually, and thanks to these
animals, they overcome their illnesses more
easily without going to the hospital and doctor,
and they allocate fewer budgets for health
problems. Expenditures made by people for
health problems have an important place in their
budgets. It can be interpreted positively in terms
of providing an indirect contribution to both
individuals and the country's economy in
economic terms, as they are purified from some
mental health problems and reduce the budget
spent by people for health. Our pets bring
unconditional love into our lives. Focusing on pet
ownership during the pandemic, the APPA
COVID-19 Pulse Study revealed that some
people are hesitant to leave their four-legged
friends behind and return to the office, which is
making the pandemic more bearable [22].
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Royal Canin [23], according to his research,
reveals that some participants prefer their pets to
other people during the forced confinement
period (quarantine period) spent at home, that
spending time with their pets is good for their
mood. Many pet owners make serious life
decisions, including changing jobs to spend more
time with their pets. According to data from the
“Pets in Pandemic” report, at least three-quarters
of pet owners say their pet has companionship
(86%), reducing stress and anxiety (78%),
boredom (75%), and decreasing feelings of
depression (74%) show significant benefits and
instil  hope (69%) during the COVID-19
pandemic [23].

The observed figures reveal that 1 in 3 pet
owners in the world have adopted a new pet
during the pandemic. 36% of pet owners state
that they adopt an animal to prevent or alleviate
the negative feelings caused by loneliness, and
58% of them state that they adopt an animal to
be their friend. According to a joint study by the
Human-Animal Bond Research Institute (HABRI)
and Mars Petcare, 85% of people show that
interacting with pets helps them reduce their
loneliness, and 76% show that these interactions
support them during the social isolation process.
Studies show that pet owners are less likely to be
depressed than those who don't [24]. In addition,
playing with a dog or cat can increase serotonin
and dopamine levels by creating a calming
effect, which makes people happy. 95% of pet
owners see their animals as part of their family
[24].

Since the compulsory quarantine situation brings
with it limited social relations, it is very important
to have a pet for psychological health. As the
time people spend with their animals increases,
the negative impact of the epidemic and
quarantine decreases. Individuals with pets are
less affected by the epidemic and quarantine
process than people who do not have pets [25].

Cats and dogs have been a source of hope and
happiness for their owners, especially in times
when we had to be as isolated as possible from
the outside world, such as the pandemic. In
addition, the presence of pets has provided very
beneficial results in terms of both physical and
mental health, enabling people to be more active
in their daily routine. Emotions such as anxiety
and boredom can be managed better with the
activities carried out to fulfill both the happiness
they provide to people and the requirements of
responsible animal ownership. It is also a fact
that pets reduce stress and feelings of

loneliness. During the pandemic, many people
have extended their family with a pet. In this
context, pets have provided people with the kind
of social support that can help reduce feelings of
loneliness and isolation [26].

3. CONCLUSION AND SUGGESTIONS

Studies show that people who take care of their
pet friends feel more optimistic after a long and
stressful day, and some say that spending time
with their pets helps them cope with stress. The
health benefits of owning a pet are a fact that
experts have already revealed. Still, many pet
owners have had the opportunity to personally
experience these beneficial effects during
closures.

Having and caring for pets has been a life saver
for many people during this challenging time. As
a result, while the importance given by pet
owners to the health of their cats or dogs has
increased, there have also been significant
changes in consumer behavior. People have
entered the trend of shopping online for their pets
as well as their own needs, and this trend seems
to be permanent. Pets are now more important
than ever in our lives. The pandemic may ease in
the near future, but the closeness of our pets will
be permanent.

Here, both the stagnation in the markets has
been reduced economically, and people have
been away from the stressful pandemic
conditions with online shopping, which makes
their lives easier in order not to be in crowded
environments during the pandemic process. This
indirectly brought about economic vitality and
reduced medical expenses by keeping people
away from diseases caused by stress and fear.

According to the APPA National Pet Owners
Survey Data Portal Data, starting with Covid-19
and continuing in the US, when pet owners are
profiled and consumer segments are examined;
pet ownership, lifestyle, media and demographic
criteria, behavioral information such as
purchasing habits, preferences for certain
services, preferences for retail outlets, dollar
amount spent per product category, and
motivations are given in Fig. 1.

Studies show that pets, especially cats and
dogs, reduce stress and anxiety in humans,
alleviate loneliness, encourage exercise and
entertainment, and even support the protection of
their owners' heart health. The presence of
animals also makes people feel much safer,
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72%

pet products.

..of pet owners made an
online purchase in the past
12 months for their pet

Cat owners tend to be least likely to sign up for
subscription based onling purchases, while horse and
saltwater fish owners are more likely.

Saltwater 67%

& Horse 59%

% Small Animals 46%

&) sics 46%

@ Reptiles 43%

‘H’ Dogs 42%

@ Freshwater 41% past year
@ i S Increased

Males, Gen-Z, and Millennials are more
likely o subscribe for internet purchased

By Gender
2

Those with higher household incomes
are more likely to sign up for subscription
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Food followed by treats are the leading pet
care items purchased through a subscription.
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Half of those who subscribe to enline pet purchases say their buying frequency has increased in the

Decreased
53% 6%

Stayed the same

41%

Fig. 1. Consumer segments of pet owners
Source: APPA National Pet Owners Survey Data Portal 2021

helping them to stay mentally and physically fit.
When combined with the feeling of friendship that
adds value, animals become indispensable for
humans with the happiness and unconditional
love they provide.

Although it is not known how long the Covid-19
period will last, maybe it will continue with some
relief. People have started to see pets as friends
who will share their loneliness in this uncertainty
and support them in this process if social
isolation is necessary. Therefore, as researches
show, 85% of people experience that their
interactions with pets reduce their loneliness and
make them feel safer, and 76% of people will not
give up on having animals and making friends
with them, as they experience that these
interactions support them in the social isolation
process.

It is a fact that keeping pets, which has both
financial and moral support, is becoming more
common day by day. In addition, the fact that
95% of animal owners see their animals as
members of their families can be interpreted as a
positive development for animals and animal

friends. The pandemic has made people realize
how useful animals are and the need to be
sensitive to the environment and nature.

The pandemic has shown to all humanity that
happiness is not always in money, that living
things that give their unrequited love also make
people happy and are useful.

Since the Covid-19 pandemic has worrisome
effects on individual and collective health,
emotional and social functionality, it is very
important to take measures to benefit from
factors and living things that reduce these
effects.
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